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EDITOR’S DESK
IN THE SAME WEEK IN JUNE, several airlines announced

they would be grounding airplanes, reducing capacity and

eliminating jobs, mainly because of soaring fuel prices.

Meanwhile, the Stanford Transportation Group, a San

Francisco-based consulting firm, reported the results 

of its biennial analysis of premium passenger activity 

in the U.S. airline and business aviation markets. I was

surprised by the numbers. So was the National Business

Aviation Association.

According to STG, business jets and turboprops flew

approximately 17 million passengers on one-way trips 

in 2007 (see Table A). This compares with 42 million

“premium” airline passengers, which STG defines as first

class, business class and full-fare coach.

The problem for the airlines is that the number of their

full-fare premium passengers has decreased from about 75

million in 1998 (about 20 percent of airline travelers that

year) to about 40 million in each of the last three years

(about 9 percent of passengers in 2007).

“It’s tough for most of the carriers to make a decent

profit when only nine percent of their passengers are 

flying on premium fares, 85 percent are on discount fares

and six percent are using frequent-flier miles,” Gerald

Bernstein, STG’s managing director, told me. Bernstein

based his airline figures on the DOT’s Databank 1A 10-per-

cent sample of airline tickets.

Meanwhile, business aviation travelers have increased

from about 11 million in 1998 to about 17 million 2007,

according to the STG analysis.

NBAA president and CEO Ed Bolen did not take issue

with STG’s airline numbers. But he is concerned about the

consulting firm’s methodology in determining business

aviation passenger numbers. “If you look at the FAA’s

numbers for hours flown by business and corporate aviation,

instead of using fleet size as STG did, you’ll see that 

flying hours have been essentially flat since 1995,” Bolen

told me (see Table B). 

“Also, Bernstein used old NBAA estimates for the num-

ber of passengers per business aviation flight and averaged

them to get the figure he used [3.5],” Bolen continued.

“When I became president of NBAA, we looked at our 

previous figures and decided we could not support them
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Notes: Premium airline passengers include first-, business- and full-fare economy-class passengers
and are based on one-way flights derived from FAA emplanement statistics. A passenger who
flies round trip from New York to L.A. via Chicago is logged as making four trips. Numbers of
business aviation passengers are estimates based on fleet size, estimated average passenger
load (3.5), and other factors.

Source: Stanford Transportation Group LLC, San Francisco
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BUSINESS AVIATION’S FLEET IS GROWING, 
BUT ITS FLIGHT HOURS ARE NOT

Source: FAA
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